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Our Mission

Striving for informed decision-making across
Connecticut, we empower an ecosystem

of data users by democratizing access to
public data and building data literacy.
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Our Earned Income Venture

CTdata
Strategic
Planning

GET YOUR DATA HOUSE IN ORDER ™

Supporting the mission of ctdata.org

CT
4 | ctdata.org

A unique capacity-building initiative for foundations
and philanthropic organizations to help their
grantees become stronger and thrive more.

 Provides training and coaching to help nonprofits
build Data Strategic Plans.

+ Helps nonprofits align their data with their mission
to learn whether they are reaching their goals.

+ Helps nonprofits move from collecting data in an
ad hoc manner to being proactive and
systematic, and approaching data with strategic
purpose.



Our Business Plan Implementation Focus

C T dOtO - Startup capital raise
I Strotegic « Conducting the pilot
. « Marketing & communications
P l annin g « Business development and sales

GET YOUR DATA HOUSE IN ORDER ™

Supporting the mission of ctdata.org

» Building our team
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We've raised 84% of e
our targeted investment
funding with $17,275 to

g O . $80,000

As of July 15, 2022

$100,000 $17,275

$60,000

$93,575

$40,000

$20,000
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Bullding the plane while
flying it
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Pilot Recruitment

Recruitment demonstrated demand

Hartford Foundation for Public Giving staff shared information with
grantees seeking 5 nonprofits.

Within 48 hours, we had 14 nonprofits interested in participating in
the pilot.

with 20 nonprofits signing up to join the info sessions, we -~
cut off recruitment. '

Shows the great need for this service

CT
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Data Strategic Planning Pilot

&  From April to August, 2022

Started with have 12 nonprofits in the pilot with 8 remaining.

CTData is evaluating, learning, and adapting the service

91 Similar to SEA, it is a mix of 5 labinars, homework,
with 3 consultations.

CT
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Participant Organizations

(Gb=—0 THE CONNECTICUT

FOCUS

Il FORUM

|m 1970-2020

Center for Autism

- Hartford’s ...

CAMP!
alrant

“&Aﬂm““a"
l t A Talcott Mountain
1 partnership A4 Science Center
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Pilot Phase | Cohort
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Labinar sessions so far Mini-consultations in
total so far

g};l; 14 | ctdata.org Source: Essential Equality: Women, COVID-19 and Rebuilding CT.



: ) Sarah and Michelle have a
DaVId O ROurke L passion for data collection,

evaluation and outcomes and

CEO they have shared their
knowledge in a way that can be

Hockdnum VO”ey : edsily understood and

Community Councll implemented...We look forward
to working with CTData in the
future.

data



Because of pilot, we have developed...

© &= 7

Materials Workflow & Website

Agendas, Workbooks, Communications Cohort password-
homework files, Project plan, email text protected website
PowerPoints

CT
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Materials: Agendas

: k : Labinar 3: Learning to Love Logic Models Part 1
Labinar 1: Big Questions
Objectives:
Prework- « Understand the difference between activities and cutcomes (and difference
1. Activities/What does your nonprofit do? between them and outputs) —
2. Send pre survey » Increase understanding of how to measure outputs and outcomes
Objecti - : " . A Link to Waorkbe . ) ) .
. L Labinar 2: Client Mapping: Mak]ng Visible the (https/finforn Labinar 4: Learning to Love Logic Models Part 2
c 90K _LpExvith
i B Stakeholders we Often Overlook Activitiestoo| ~ Oblectives:
Activities: 1 3, « learn how to write/create outcomes
objects Oulcormes:4 « Llearn how to write/create indicators
L. « Llearn what a client map is and how to create one Indicators: 2, €
9:45- + Undarstand the acdvantages and disadvantages of different data collection methods Matencs
10.00am |.*' e PowerPoint
What to have for the session: T +  Workbook (Word, PDF)
« Have your folder open (or your Labinar 2 workbook) * Homework
« Have your flip chart and markers handy if you'd like R
Time Content Materials needed [ Homework
10.00-10:25 10:00- . Intro & Simple Loglc Model refresh
(i) 9:45-1000am | Welcome side - include reminder toopen | ‘ ' 10o50m
2 e theeir \ebinge 2 WO?R:)OT( - op Zl;-mm ::2 10:05- 2. Defining Outcomes (tell me about Michelle
- 10:500m your program)
10:00-10:20am | L Intro Group cohort for Launch poil 10:20) <
(20 min) «  What this phase will look lie (based | small group . e ¢ “Gerinig powert orge (o
10:25-1035 on survey feedback) (2) stakeholder and Get people into HDA I WRI CRasticr
(10 min) «+ First Cross-org discussion. Onafull | intros random groups? 5 min PRDITIEE
group Miro board, wiite out the big 1'5 min | Wh « Come back, individually write
question that s most interesting to Put link to Mirc ?;:c:l::t;u::%rsm‘;;mm
you. Discuss with your group: What Miro Board. Would | board in chat 10 rsiin perfection) g
excites you about that question? have to set it up
What were you surprised at as your | somahow so small ¢ iBerboccinio paked ofg: it
team developed your big questions? | groups could *find® % min ;?ﬁgi;ﬁf:r:::cy:u Mo
« Next in the large group, share out one another on the
some of the Big Questions. Do a bit of | board —
vl What wera s ohvhars 10:50-11:20 3. How will you know? Deciding on Workbook .
R A SN SRS R S Indicotors




Materials: PowerPoints

Jsjdata

Labinar 3: Why You

Will Learn to Love

Data Strategic Planning : [ " a Data Strategic Planning X [l * a : :
Session 1: Big Questions L | A Session 2: Client Mapping L | Logic Models Part 2
April 12, 2022 ol \ May 10, 2022 l \ June 14, 2022 -

Labinar 4: Why You P
Will Learn to Love : - Labinar 5: Where Do

Logic Models Part 2 U We Go from Here?
June 14, 2022 - \ August 9, 2022




Materials: Workbooks

Labinar 3 Workbook metCI

Why You Will Learn to Love Logic
Models

Logic Model Lingo
Agapted “om Lexmiopng o lage Mogat. lsachag and Donng Cuds

Instructions: Putl a check in the oppropriate cokann for each item

whot we whaot we How We

do achieve Know

(Activities) (Outcomes) (indicators)

L Run methodons clinic

2 ¥ of nowfrepect donors

3. Provide Supporn groups 1o young odults with
autism anc to thair faméles

4  Increase cultural vitalty in Greoter Hartford

5 Provide a Year-round toon leadership
progrom

6 # of legisiators usng our language In bills or
testirmony

7. Run woekend STEM programs
X of students who are more axcited about
STEM than before the progrom

9 Improve the qualty of ife lor resicants of
Cennecticut

0. X of panicipans of diferent Semogrophics

I Engoge communitias in reatve
placemalng

2 # of studants who improve skils In specific
oreas

13 # of youth who Oré 03568800 OVr time

M Increase leodership skifs among youth with

_physical and cognitive disablites
5. Foster relotionships & engogement amaong
SPONSOrE
Sreng 107 INFoeed QOGSO Moking OCross Comestaut Q2022 C1On SOGCralive
WU OTROWeE On Lo Of GUL0 UsrE by GeMocrotiong W G0 g

OCCaES 10 PG AOto and Dulaing Ato eracy I OpeniDoto

Labinar 4 Workbook metG

Why You Will Learn to Love Logic
Models, Part 2

Tell Me About Your Organization

Acapted rom Devakiong 0 l0g Medat [sochog and Dioning Sude

In your paired organization breckout groups, choose one group 1o be the question
askor fient, ONA the Othor 10 answer the quastions. Whan your arganization is the askor,
ask tho other team these questions Write out notes so thot you can write the
outcomes you hedr In the next section of the actiity

Part A: Ask these questions or similar

L Tell us cbout your organizotion? What does your arganizotion ¢o?

2 Why 0oet your 0rganization @xs® Whot woukl e missng in your community of in the
s1ota il you didnt endst?

[N

What chonges do you hope 10 s0e in people’s ves because you ouist?

o~

How would you inow thot your orgonization hos fulfilled s mission?

S rang for informed Gecison miking ocross CoOnnectout © 2022 CTooN0 Colodorative

WU INRCWE ON SCOSYIIIT OF 0010 LSS Dy O9ene:

Crangng Wi Ctacia org
OCcC0es 10 pubic dota and Dulaing 0ato Meerocy eCiopenDato



Materials: Homework

Big Questions Template

Instructions: Starting with your list of activities, fill out each box first, then put the
ideas together Into a cohesive question. You may either work on this individually
then come together as a group to share your ideas, or work on this all together.

Activity or Topic Who? Aspect Timatrome Whare?
What o you trying | Who i3 impoacted What aspects of the | Whot is the what is the
10 isom cbout? by your topic? topie do you wont timefrome you're geographic
* Progrom s Clents 10 lsam aboa? locking ot? location?
o Survice e Anagegroup |e Improving e 2000 e Cay
e Strategy s Residents e Successful e 2017t02022 e Neoighborhood
e Outcome e Cost-offective |e 2020102025 |e Stote
Putitall
together:
Putitail
together:
Stirving for Informed deision moking ocross Connediiout, © 2022 CTbota Colaborative
We aMPower on ecosystem of Soto wers by democrotiing www otdataorng

OCCESS 10 PUDAC 0010 OnNd Dudding dato Sterocy @CTOpenDoto

List of Data Collection Tools

Once you have created your client maps, you can begin to compde your data
collection tools. In the following pages, pull the names of the data collection tools
from each of your client maps and list them here, Make note of the kind of tool It is
(intake form, website anatytics, survey, etc). Begin writing descriptions of those tools
(which will ultimately be added 10 your Dota Strategic Pian)

Tool (Data Colection Method)
Description (option: whot are some of the advantoges and disadvantages)

Example:

CTData Academy Post-Sesslon Training Survey (Paper Survey)

Survey odminstecad 1o pariiciponts of the end of CTOata Acodenmy workshops, Collects primariy
CIOsad-eN0ed tems obout trainng quality ond inowiedne ganed n rek N RO parming
objectives. Advantoges When collectad In person, got 100X response rate: Provides octionable
Insights Into how workshops can be iImproved Disodvantoges: Secolse dota (s primarty
dlosed-endod, wo're not abla to learn specifics about what exoctly should be changed about
ooch activity, or what specifically woent wedl about oach activity. When collected virtually, got loss
than 30% response rato.

Tool #1:
Type of collection took:
Description;

Tool #2
Type of coflection took:
Description

Tool #3:

Type of collection toot:

Description:

Strving for infoemad decision moking ocross Connoctiout, © 2022 CToato CoSaborative

WE ompower an ecosystem of ot usors by demoorotiang wwwoloataorg
00CH8S 10 PDUDIC OJ10 NG DAUIGNg JOt0 atoTy P CTOpanDoto



Materials: Surveys

Data Strategic Planning Pre-Survey

The information in this form asks about
aspects of data and the work we will be

Your responses are not anonymous, but
We will review your responses as a tean
provide for your team. This survey will a
1 of this service helps you to increase y(
Finally, it will contribute to our understar
future.

In any reports that we create from this s
aggregate (that is, summarizing the grol
ended responses that we analyzed), an<
way that you could be individually identt

If you have any concerns about complet
Sarah (sarah@ctdata.00g).

ctdatacollaborative@gmail.com Switch a

* Required

Email *

Your emall

Next - I

Never submit passworeds through Google Forms

This content is nelther created nor endorsed b

Gox

Labinar 1- Big Questions labinar

evaluation

The information in this form
Questions to drive our work’

We are asking youto use al
Questions about how we ca
access to your |Ds, so your 1

If you have any concemns ab
Sarsh (sarah@ctdats.org) of

A ctdatacollaborative@gr

* Required
Unique ID: *

Your answer

1. Piease indicate your lev
your response.

St
Disi
The training met (
my expectations.
The content was (
easy to follow.

Labinar 2- Client Mapping- Labinar

evaluation

The Information in this form asks abo
Mapping and data collection’ in Phase

We are asking you to use a Unique 1D
Questions about how we can Improve
access to your |Ds, so your responses

If you have any concerns about comp!
Sarsh (sarsh@ctdata.org)

A ctdatacollaborative@gmail.com (

* Required

Unique ID; *

Your answer

1. Piease indicate your level of agre

Strongly
Disagree

The training met Ia)

Labinar 3: Why You Will Learn to Love

Labinars Part |

The information in this form asks
We are asking you to use a Unigui
Questions about how we can imp
access to your IDs, $0 your respol

If you have any concerns about ct
Sarah (sarah@ctdata.org)

AD ctdatacollaborative@gmail.c

* Required

Unique ID: *

Your answer

1 Dioaca indirate vestir lovael af ¢

Labinar 4- Logic Model- Labinar
evaluation

The Information in this form asks about your experience in Labinar 4 ' Why you will learn
to love logic models' in Phase | of Data Strategic Planning

We are asking you to use a Unique 1D so that we can answer some of our own Big
Questions about how we can improve this service. Neither Jasmine nor Sarah will have
access to your |Ds, so your responses will be anonymous.

If you have any concerns about completing this form, or any questions, please contact
Sarsh (sarsh@ctdats.org)

Q ctdatacollaborative@gmail.com (not shared) Switch account (&)

* Required

Liniate I »



Workflow & Communications

, DATA STRATEGIC PLANNING COHORT TASKS Pre Labinar #1:
Good morning __, Jand
Pepxro foe et Seenon
vos St pOTEIDINtE Tiged L fof 1D tession We are excited to get together for our first Data Strategic Planning Phase 1 Labinar next week!
A few things as you prepare.
Upooe Croote aQenin & skaes 40 sesson Neod 10 Upoote
e oo apDions l-‘irs:ll;| we have created a pre-survey that wnll allow us to undmland your experience with data.
enal
oe Sond appiication of the POS( lablnar 1 Email
Yeos Roviow apps & 0eCioe who to Invite to participate io“b?]i Dea d
1 LUNRRRPE - L -
1epceo for 1o LOGIS
Wt & 500G OGN 10 PAMCIPONNG DIOFITTNCNS. 560d VSt 10 2 Secon{ Thank you again for your engaged participation in today’s session. [for groups where 1 person
vos ooy "":: “'\’"C' Than cracton Apal 2 or 4 inct intso | Sam (shas sanan) here.) didn't attend, add this: We're sorry you weren't able to make the session, __, but we look
131 CONSUROON SN UD: here. 1 forw
vos o e s fag o £ NGRM GOCRPAMISPANL. | s0m (e saran) as vou Pre-Labinar 2 Email
? DUPECTT DIO-Wort DO 10 0 1 #0Gh 10kser 0m (VU Soran) | W we e e worc Third '11\8!}!
. maki  Good morning, __!
vor Assgn unique ©% som (thnz Sorah} anoth givi
vou SONG st eMaE Wt Urkgue (D8 and ik 10 1he pee-Suney som (ttvus Soran) and V(; We're looking forward to seeing you tomorrow (May 10} at 10am. We resent your individual
onvid  Finalll  Zoom link this morning, <o please look for it and please email me today if you cannot
organ!  find it.
Finalll hegin
Propxen for consusationg Tirming? For thit
Welol paveth POSt Labinar 2 email
Take { In addi Hi e e and ]
Samal  pe syre
Thank you so much for joining us at Labinar 2 yesterday - I'm sorry for all the tech challenges
2T Also.w  You experienced! We have updated our website hub with the video from vesterday in case it's
!oge;h helpful as you do your homework. The password is: CTOpenData2019!% (Remember: you can
Maw‘-‘] ith oth who are worki
externa . =
Finally Pre Labinar 3 email
post-se
?:n‘;f a fie > We are looking forward to seeing you in two weeks for Labinar 3.

e let Based on our experience last week and the challenge with the technology we chose, we are
asking you to print this workbook/homework for use in our session on June 14.

And as a reminder, here is your unique 1D for the end of session survey: {UNIQUE ID}.



Website

Data Strategic Planning: Cohort 1

Welcome to the Data Strategic Plannign Cohor 1 information hub! This page, which will be populated as we to through

Phase | of Data Strategic Planning, includes videos of our session, and will include additional links or resources as we go

This information is only for you as a member of an organization that is part of Data Strategic Planning. Please do not
share this with anyone outside of your organization.

SESSION RESOURCE UPCOMING
VIDEOS LINKS SESSIONS
Videos

LABINAR 3

. Data Strategic Planning Labinar 3

| _mdoto

>
Labinar 3: Why You
Will Learn to Love




Labinars have improved over time

As we have integrated feedback of the Labinars, ratings of Quality, Relevance,
and Satisfaction have increased over time.

3.5
3.4 Relevance

— Quality
3.3 Satisfaction
3.2

3.1

3.0
2.9
2.8
2.7

2.6

CT
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Labinar 1 Labinar 2 Labinar 3 Labinar 4



A higher percentage
of participants have
Increased knowledge

As we have integrated feedback of the 80%
Labinars, more people have indicated

that their knowledge has increased, and

fewer people have indicated that their °0%
knowledge has not increased.

100%

40%

20%

0%

CT
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Developed Logo

CTdato
I Strategic
Planning

GET YOUR DATA HOUSE IN ORDER ™

Supporting the mission of ctdata.org

CT
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Designhed Website

data

CTData Strategic Planning

CTdata
I Strategic
Planning

GET YOUR DATA HOUSE IN ORDER ™

Supporting the mission of ctdata.org

FUNDERS

Learn how your grantees can improve
their data infrastructure so they can
implement their missions with more

effectiveness.

Explore for funders

{

NONPROFITS

Improve your internal data structures
and processes so you can better
understand the results of your work

using data.

Explore for nonprofits



Designed Website:
Foundation Clients

CTdata Help s
I strategic ~ NON prOfltS

rlanning  thrive

GET YOUR DATA HOUSE IN ORDER ™
supporting the mission of ctdata.org

Let us work to build the capacity of
nonprofits you support so they can do
the great work you know is possible.
Through CTData Strategic Planning,
your partners can improve the quality
of their data so they can make good

decisions about their future.

Empowering nonprofits to use their data
as a strategic asset.

As a nonprofit, we understand what it's like to be dedicated to a mission you
believe in while also needing to understand better how to improve your
effectiveness. We have supported thousands of Connecticut professionals so
they can use data to make a difference in the lives of those systematically left
behind.



Designed Website:
Nonprofit Clients

; . Data

House in
— Order

Let’s work together to build
| arealistic plan so your
team has access to the

high-quality data you

J need.

Trusted by nonprofits with data needs.

We know what it means to be dedicated to a mission you believe in. We have
supported thousands of Connecticut professionals so they can use data to

make a difference in the lives of those systematically left behind.

And we understand the frustration of needing to use data to help you fund and

improve your important work, but not knowing how.



Published on Social Media

S CTMDah Collaborative

lished by Suffor @  June 10 Q@

Is your Zdaty house in order? Does your #nan-profit have data you don't know how to use to
show its impact? We Launched a new social enterprise to help: CTData Strategic Planning!
https:/fouff.ly/3FU4sd7

Is your data house
in order?

CTdata
Strategic
Planning

GET YOUR DATA HOUSE IN ORDER ™

CTData Collaborative
@CTOpenData

ES L]

Is your #data house in order? Does your #nonprofit
have data you don't know how to use to show its
impact? We Launched a new social enterprise to help:
CTData Strategic Planning! buff.ly/3FU4sd7

Is your data house in order?

CTdata

I I | Strategic
Planning

GET YOUR DATA HOUSE IN ORDER ™

A NEW SERVICE SUPPORTING THE MISSION OF CTDATA

A new service supporting the mission of CTData

27 0 -
People reached Engagements Distribution seore Boost post

4:35 PM - May 18, 2022 - Buffer



Announced in Newsletter

We Launched a New Social Enterprise: CTData Strategic Planning!
Through our work with data professionals across the state, we have found that either
nonprofits are awash in data they don’'t know how to use, or nonprofits aren't sure what to

collect and how to use it strategically. If this sounds familiar, learn more about this service
here. More information will be coming soon.

data



What is CTData Strategic Planning?
Described In

Bl 0]o Post We Launched a New CTdata
Social Enterprise: CTData Strategic

Strategic Planning! :
Planning

GET YOUR DATA HOUSE IN ORDER ™

Supporting the mission of ctdata.org

AT CTDataq, a core part of our work centers
around building data literacy skills. We
incorporate data literacy into almost every
aspect of our work and we have seen a few challenges that organizations face when it comes to

data either:

+ Nonprofits are awash in data that they don't know how to use to show their impact; or

« Nonprofits are uncertain what data to collect, how to collect it, and how to use it

strategically.
This situation presents many challenges to nonprofits - and an opportunity.

To address the problem above, CTData launched CTData Strategic Planning, a social enterprise
that provides training and coaching to help nonprofits build Data Strategic Plans.
Theprocesshelps nonprofits align data with the mission of the organization so they can learn
whether they are reaching their goals. Organizations learn how to move from collecting data
reactively toa proactive and strategic purpose. Data Strategic Planningallows organizations to

take ownership over their data, measure their impact, and tell their story through data.

With aData Strategic Plan,nonprofit staff can plan their data collection, analysis, and reporting
process to inform decision-making. The Plan is a resource for staff to understand every step of

the process, from identifying program goals, to collecting data, analyzing data, and reporting

findings.
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: e
Developing icT

Proposal
CTdata

Strategic
Planning

GET YOUR DATA HOUSE IN ORDER ™

Supporting the mission of ctdata.org

Helping Your Grantees Thrive

As a funder, you seek strategies that result in positive change for communities you care about.
To do this, you value information from grantees and partners that can help inform your
strategies. You also believe strongly in the work of your partners. Yet you may see them with what
data to collect or how to collect it. This results in time wasted trying to wrangle poor-quality data,
discouragement over whether they make a difference, and potentially even staff attrition.

The field of philanthropy has been increasingly investing in
capacity building for nonprofits as well as in evaluation and
research for nonprofits, CTData Strategic Planning unites these . :
two priorities together into one service that allows you to support As nonprofits face

a . increasing competition
your grantees and partners to gain agency over their data and for pri and publi
approach their data strategically. ] : s

funding, developing a
data strategy to
Through this service, your grantees will develop data as a measure outcomes is

strategic asset for their long-term health. Organizations become critical.
empowered to change their strategies based on high-quality
data, and to tell compelling stories about the difference they
make in the lives of those they serve.




Cultivating Prospective Clients

Hartford Foundation for Fairfield County’s Traveler’s Foundation
Public Giving Community Foundation
Heidenreich Family Fund Ritter Family Foundation Graustein Donor

Advised Fund

data
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Staffing

Sarah Eisele-Dyrli

Assistant Director

39 | ctdata.org
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Michelle Riordan-Nold

Executive Director

Jaclyn Vancour

Data Engagement
Specialist

TBD

Nonprofit Strategy &
Capacity Building Coach



Nonprofit Strategy
& Capacity Coach - HCTERE

o - At the Connecticut Data Collaborative (CTData), we empower an ecosystem of data users by
J democratizing access to public dota and buliding data literacy skills. We are seeking an
O e S C r I I O n enthusiastic, entrepranaurial, and organized person whose strength is in project
management but also loves data believes in our mission and wants to halp grow our new

Soclal Enterprise, CTData Strategic Planning. as the Data Strategy & Capacity Bullding
Coach.

CTData Strategic Planning is a new venture providing

Reporting to the Assistant Director, the Data Strategy & Capacity Building
Coach will:

« Prepare, organize, and deliver CTData Strategic Planning including conducting the
learning labs; holding one-on-one consultations; and providing follow-up technical
assistance as needed.

« Support business development efforts including:

o Outreach to potential funders

o Buliding current and potential funding relationships

= Drafting proposals, including budgets and work plans

o Helping to deliver revenue targets based on business plan financial projections

* Expand and grow CTData Strategic Planning through marketing and communications
outreach to prospective clients.

Desired Qualifications

Master's degree in o related field (such as MPP or MPA) or certificate in evaluation

Experience working and consulting with organizations

Evaluation skifis or experience as an evaluator

Exceptional organizational skills, strong attention to detail, time management skills,

and ability to manage client relationships

Strong communication and interpersonal skills including good presentation skills

* Intellectual curiosity, creativity, and a strong desire and capacity for diversity in
professional challenges

« Passion ond commitment to helping organizations achieve greater social impact
(through goal clarity and results-oriented strategy)

« Strong analytical mind ond able to hold the big ideas while focusing on the details

« Self-starter with the ability to manage and prioritize work in @ fast-paced environment

CTData, a 501{c)(3) non-profit, promotes a hybrid work policy with HQ in downtown Hartford.




Identify Phase Il
Participants

Through
conversations with
funders

CT
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Next Steps

Onboard first client

Communicating with
prospects

Hire Strategy &
Capacity Building
Coach

Goal for staff person
hired by Oct 1



Thank you!

We could not have made it this far without the support of:
« No Margin No Mission — Michael Oxman
- Sara Leonard

« Our Board with a special thanks to David Nee who attended all sessions and Tyler

Kleykamp's participation in our fundraising calls
« Our Stoff

« The Hartford Foundation for Public Giving

CT
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Thank you

CTData.org
@CTOpenData




